This research aimed to revitalize the phylosophy of Malay motif ornament in the design of woven gedebong by optimalization potency of Catri N Art creative industry, Rimbang Sekampung Village. This research used a qualitative descriptive method with ethnographic approach. The data were collected through observation, interview and documentation. The research was conducted with doing the development of Catri N Art creative industry in the realization of the production and marketing systems to createthe woven gedebong based on Malay motif ornaments. There were four motifs used in the design of woven gedebong, they wereflora, fauna, natural and wajik motifs. Firstly, fllora motifs ornaments are from flowers, florets, leaves, fruits, roots. Secondly, fauna motifs ornaments are from poultry animals such as bird, duck, chicken, reptile animals such as snake, dragon, wild animals such as lion, tiger, insects such as bee, butterfly, grasshopper, aquatic animals such as fish, eel. Thirdly, outer space such as moon, star, sun, cloud, and lastly, Wajik such as the alquran ayats. The philosophical local wisdom values of Malay ornaments are the values of taqwa (faith) to Allah, harmony, wisdom, heroic, affection, fertility, self-knowing, responsibility. The result showed that the optimization of Catri N Art potency to produce woven gedebong based on Malay motif ornaments can be useful to revitalize the Malay philosophical of local wisdom values and also to increase creative industry.
Introduction
The development of tourism potency based on local wisdom has succeeded in increasing the attractiveness of tourists visiting Indonesia as a favorite tourist destination. This is the data from the statistics center institute of Medan which states that the potency of tourism and the best tourist destinations of North Sumatra has increased the number of tourists visits the city of Medan both foreign and domestic tourists. The number of AICLL 2019 tourist arrivals to North Sumatra in 2017 increased by 270,792 people and increased to 15 .96 percent compared to last year. (Utara, 2010: 25) .
For this reason, a strategy is needed to maintain the success of the North Sumatra tourism sector. One of them is through fostering creative industry to develop tourism potency to create souvenirs of local cultural value as an attraction for tourists to remain loyal to visit North Sumatra. One of the creative industries that can be fostered to support this government program is Catri N Art small creative industry, Rimbang Sekampung
Village. This creative industry has the potency of human resources and natural resources because it is empowered to improve the economy of the local community in producing cultural value tourism works. Souvenirs that will be cultivated in the form of woven gedebong based Malay ornament such as bag, pencil case, kleenex box, cookie box, slipper, ashtray, skewer, so that the woven gedebong based on Malay ornament can be used as a unique souvenir of Rimbang Sekampung Village and also as an attraction for tourists to visit the value of local wisdom in the local community. Thus, this village is expected to be used as a place for developing local wisdom-based tourism potency and increasing community productivity to become independent entrepreneurs as a form of concrete action to revitalize the value of local wisdom in improving the economy of the community ( Juliana & Fatimah, 2018:131) .
However, based on the facts in the field, this creative industry has still constrained by the quality of human resources and the quality of products that are of low selling value.
In fact, the quality of human resources is the main capital in economic development in each region. For this reason, a strategy is needed to overcome this problem. One of the strategies is to empower and optimize every potency resource through developing the SMME sector in the form of fostering creative industry groups with entrepreneurship training such as developing and creating innovative and good quality products which have local cultural values to improve the quality of independent, creative and innovative entrepreneurial human resources ( Juliana & Fatimah, 2018:395) .
Therefore, the objective of this research was to foster Rimbang Sekampung Village community through the creative industry of Catri N Art in an effort to optimize the potencies of natural and human resources to revitalize philosophical local wisdom of Malay motif ornaments on woven gedebong as supporters of the tourism sector and creative economic development based on local wisdom. There were four motifs used in the design of woven gedebong, they were flora, fauna, natural and wajik motifs. Self-Knowing value in the motif of full moon with all its variations, (h) responsibility value in the motif of keluang, and root. Based on color, there were 5 colors used in the woven gedebong, including yellow, green, red, blue, and black (Sopa, 2018:531) This research was important to do to create employment and to improve the quality of human resources through local wisdom-based creative industry in each region to support the tourism and economic sectors and to create good quality and innovative products to produce new opportunities for souvenir industry based on local wisdom in the form of woven gedebong of Malay ornaments in supporting the development of tourism potency and fostering creative industries.
In other words, this research was conducted as an alternative solution in the Industrial The development of tourism potency is an activity to improve a place by using various tourism resources to create something that is directly beneficial for the sustainable of tourism development (Mahfud, 2017: 110) . The main elements of concern to support the development of tourism in tourist destinations include (a) tourism objects and attractions (b) infrastructure and (c) facilities (Subekti, 2017: 130) .One of the main attractions of a tourist attraction to visit as a tourist destination in Indonesia is its cultural uniqueness. 
Literature Review
The development of tourism potency is an activity to improve a place by using various tourism resources to create something that is directly beneficial for the sustainable of tourism development (Mahfud, 2010: 110) . The main elements to support the development of tourism in tourist destinations include (a) tourism objects and attractions (b) infrastructure and (c) facilities (Subekti, 2017: 130 (Hermawan, 2017: 4) . In this research, the development of tourism potency as strategy to attract tourists visit North Sumatra especially Binjai is by revitalizing the woven gedebong product with the Malay motif ornament as a regional superior product with a unique souvenir of cultural value..
Besides, it is also necessary to develop the creative industry to create souvenirs of local cultural value as an attraction for tourists to remain loyal to visit North Sumatra.
One of the creative industries that can be fostered is Catri n Art, Rimbang Sekampung
Village. In related to this case, the concept of the development of creative industry in this research is to provide guidance and counseling to creative industry of Catri N Art to be able to become independent entrepreneurs by exploring the potency of regional creativity in the use of regional superior products such as woven gedebong in the Rimbang Sekampung village. Thus, the development of Catri N Art to become an independent creative entrepreneur can optimize communities' creativity, improve the economy and also develop tourism potency (Citra, 2017:33) .
In other words, this research developed the community of Rimbang Sekampung
Village especially the creative industry Catri N Art to produce gedebong woven as a regional superior product by applying the philosophy of Malay motif ornaments. This development was conducted to optimize the tourism potency, foster epreneurship, and increase the economy of the community. Motifs can be developed so that the values of local wisdom are not lost and extinct (Kartini, 2014:7) . One of them is the development of temple based ornamental teaching materials in Central Java. Various identified ornaments can be used as references in the construction of teaching materials, according to learning needs that can be developed including geometric, plant, animal, and human motifs. These various motives can specifically be used as material for study and appreciation. In addition, it can also be used as a reference in developing creative teaching materials, when students make temple-based ornament designs (Hartanti, 2014:531) .
According to Malay ethnic, the meaning and philosophy of each ornament is to increase people's interest of this ornament and also to spread the values of Islamic teachings. Because in the past every craftsman was taught to make or imitate ornaments motif, then explained the meaning and philosophy contained in the ornament. Thus, they can understand it more deeply and place it in accordance with the philosophical 
Result and Discussion

The creative industry of Catri N Art, Rimbang Sekampung village
The 
Optimimalizing potencies of Rimbang Sekampung village
The research was conducted with the optimalization and development of Catri N Art creative industry in the realization of the production, management, and marketing systems to create the woven gedebong based on Malay motif ornaments.
In production system, the societies in Rimbang Sekampung village especially in Catri N Art creative industry were provided with materials, tools and medium to carry out entrepreneurial activities. They are also taught the way to produce woven with the culture sale value such as the way to make woven gedebong based on Malay motif The society in Rimbang Sekampung village especially who work in Catri N Art were taught to use gedebong to make woven base on malay local wisdom that is Malay motif ornament.
In management system, the entrepreneur in Catri N Art are couched and taught to manage the organization by creating a system of labor division. In marketing system, they are taught to promote their products through social media, namely instagram and Facebook. In other words, the optimalization and development processes were carried out from all systems of production, management and marketing. This is the following figure of name card to promote the creative industry Catri N Art, Rimbang Sekampung village: In the Figure 10 uses outer space (nature) motif ornaments. These nature motif ornaments are applied on the woven gedebong of pencil case, skewer box and ashtray.
These nature motif ornaments have philosophical meaning that relate to love and justice.
In terms of colors are namely white, blue, red, and yellow. The meaning of white for 
Conclusion
Based on the above discussion, the discussion can be concluded as follows:
1. Malay ornaments has four motifs used in the design of woven gedebong, they are flora, fauna, natural and wajik motifs. 
